
Optimising Social
Networking



2

 ─ Generation Types
 ─ Market Segment Types
 ─ Consumer Needs

Create thoughtful content

 ─ Information-based
 ─ Product Requirements
 ─ Services and Convenience
 ─ Solutions Offering
 ─ Lifestyle, Culture and Trends
 ─ Economy based

Be authentic and transparent

 ─ Personal Story
 ─ Lifestyle
 ─ Genuineness in approach and execution

 ─ Caring Nature

Create lots of links

 ─ Articles, blogs, etc.
 ─ Information sharing

Encourage people to contact you

 ─ Create debate and discussion around certain topics of interest
 ─ Surveys, Q&A’s
 ─

Participate

 ─ On discussions that sometimes have nothing to do with Healthcare
 ─ Important matters that affect the country or that drive debate on social platforms
 ─ Where support is needed
 ─ Nation-building events that are promoted
 ─ Health and wealth matters
 ─

Experiment

 ─ Not every avenue of social media will work for your business but always try them  
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TIPS FOR CREATING A BUYER – CENTRIC WEBSITE:

Develop a site personality
 ─
 ─ Website should be memorable, consistent and distinctive through the tone of voice it has
 ─ There must be a synergy between your website personality and your company personality
 ─ Your site should evoke certain emotions within consumers about your company

Tell your story through photos and images

 ─ Avoid using generic photos only throughout your website as audiences don’t necessarily connect with these
 ─ Share the experiences your company goes through

Include interactive content tools
 ─
 ─ These are things that get the audience engaged, build interest and move them through the sales cycle
 ─

Ensure feedback loops available

 ─ Links such as “contact us” or feedback mechanisms like “rate us” as well as online forms, viewer reviews and opportunities to 
post comments provide valuable information

1. Very important that your website is current

 ─ Update changes within your company on the website
 ─ Always change the copyright date to its current year

2. Include social media links

 ─ Facebook
 ─ Twitter
 ─ LinkedIn
 ─ Instagram
 ─ Google Plus

3. Think about your consumers’ preferred media and learning styles
 

 ─ Have appropriate content designed for audiences that prefer written, audio or video content
 ─ To accomplish this, you have to augment the relationship between them
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STRATEGY THAT WORKED FOR VISIONSTRYT IN ENABLING US TO BECOMING 
ONE OF THE FASTEST-GROWING BRANDS IN OPTOMETRY WAS THE FOLLOWING:

1. Care

 ─ Everything we post should be authentic, genuine and add value to those who read it

 ─ Be real with the people you interact with

2. Content

 ─ Needs to be top notch, relevant and unique

 ─ Outline the problem, show the thought process in breaking the problem down and then provide solutions for it

3. Creativity
 ─
 ─ Be original and not a copycat

 ─ Carve your own distinct path

4. Consistency

 ─ It is not about the number of likes we get but the individuals whose lives change because of what we post

 ─ Assess what has the most immediate long-lasting impact and then harness that daily

5. Commitment

 ─ It was very important to us that what we post and how we live our lives and carry out business activities is the same

 ─ Integrity should be above everything else that you do



New Book Alert 
launching soon
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The Visionstryt Magic is about: “TAKING BUSINESSES TO A HIGH LEVEL OF EXCELLENCE, REVENUE GROWTH 
AND TRANSFORMATION BEYOND WHAT IT HAS EVER EXPERIENCED BEFORE.”


